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INTRODUCTION

Welcome,

Here is your comprehensive collection of 50 psychological techniques with
explanations and examples on how they can be engineered to capture attention
and stop scrolling in the critical first 3 seconds of social media video ads.

This document is made to be used with the master prompt for creating high-
converting hooks using psychological techniques. Read the ‘how to use’ section in
that document for full instructions on integrating these techniques into your
prompt.
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TECHNIQUES

1. THE OPEN LOOP

The Open Loop creates an uncomfortable information gap by withholding crucial
information. The brain craves completion, forcing viewers to keep watching the ad
to resolve the mental tension and get closure.

EXAMPLES:

e Most Shopify stores lose customers at this exact checkout step

e Webinar funnels work until minute seven, then something interesting
happens

e This neck pillow targets the one muscle everyone ignores...

e Posture correctors fail because they miss this specific vertebra...

CRITICAL INSTRUCTIONS:

The hook must create incomplete information that forces continued viewing to
closure. Be specific about what you're referencing but withhold the crucial detail
that resolves the tension.

2. THE REVERSE EXPECTATION

The Reverse Expectation sets up an expected outcome, then gives viewers the
exact opposite conclusion. This disrupts the viewer's predictive thinking by
delivering the opposite of what they anticipate. The brain is forced to reconcile the
contradiction, keeping viewers watching to understand the unexpected twist.

EXAMPLES:

e You can launch a low-ticket course to make quick money—but see a high-
ticket course sell faster.

e You can automate customer service to save time—but see response rates
drop 40%.

e You can switch to a firm mattress for back pain—but make your mornings
worse.

e You can use antibacterial soap for acne—but see your skin get worse

CRITICAL INSTRUCTIONS:



The hook must work through the REVERSE EXPECTATION technique by establishing
a clear expected outcome, then revealing the opposite happened. Be specific and
concrete about both the expectation and the twist.

3. THE STRANGE COMPARISON

The Strange Comparison breaks automatic scrolling with something genuinely
surprising or unexpected that doesn't fit normal patterns. This uses strange
comparisons or unusual juxtapositions that make the brain stop and process
because it doesn't compute with expectations.

EXAMPLES:

Sales funnels and coffee grinders have the same fatal flaw.

Building a course is like baking bread—most people ruin it at step three.

This sleep pillow works like noise-cancelling headphones for your neck.
This posture brace works the same way guitar tuners work.

CRITICAL INSTRUCTIONS:

The hook must work through the STRANGE COMPARISON technique by presenting
an unexpected comparison to an unrelated object or process. Be specific and
concrete about the shocking comparison, or unusual juxtaposition.

4. THE WHAT IF

The What If poses a hypothetical scenario that makes viewers imagine a different
outcome or possibility. By asking "what would happen if..." it forces the brain to
simulate the scenario and become curious about the answer. Viewers must keep
watching to resolve the hypothetical and learn the actual outcome.

EXAMPLES:

¢ What would happen if Shopify stores sent checkout reminders at 2am
instead of 2pm?

e What if course creators stopped using video and only used audio lessons?

e What would happen if people slept without any pillow for 30 days straight?

e What if standing desks are actually worse for circulation than sitting?

CRITICAL INSTRUCTIONS:



The hook must work through the WHAT IF technique by posing a hypothetical
“what if” or "what would happen if* scenario. Be specific and concrete about the
hypothetical scenario being proposed. Create curiosity about the hypothetical
outcome.

5. THE HIGH-STAKES CHOICE

The High-Stakes Choice forces the audience to mentally take sides by presenting
a tough choice or dilemmma with two clear options. It triggers strong emotional
responses by making viewers consider the trade-offs involved. The brain cannot
resist evaluating difficult choices, forcing viewers to keep watching to see which
option is presented as the solution.

EXAMPLES:

e Would you rather have 10K Instagram followers with no sales or 500 email
buyers?

e Spend 6 months building a membership site or launch with templates in 3
days?

e Keep buying expensive insoles every 6 months or fix flat feet permanently?

e Replace your phone screen again or protect it properly with this case?

CRITICAL INSTRUCTIONS:

The hook must work through the HIGH-STAKES CHOICE technique by presenting a
difficult choice or dilemmma with two clear options. Be specific and concrete about
both options and the stakes involved. Emphasize the emotional stakes and trade-
offs involved.

6. THE TRUTH EXPOSED

The Truth Exposed highlights a deliberate lie or deception spread by companies,
influencers, or industries. It triggers immediate attention by tapping into distrust of
authority and the desire to uncover what's really true, keeping viewers watching to
learn the exposed truth.

EXAMPLES:

e Course creators say you need a 10K email list, but 500 engaged subscribers
sell more.



e Funnel builders charge thousands for what this template does
automatically.

e Companies keep saying get a new expensive mattress for back pain, but
this works just as well.

¢ Influencers praise luxury facial cleansers for payment, not results. Know
what works better?

CRITICAL INSTRUCTIONS:

The hook must work through the TRUTH EXPOSED technique by exposing a specific
lie or deception spread by companies, influencers, or industries. Be specific about:

e What lie or deception you're exposing
e Who is spreading it (componies/influencers/industries)

7. THE SECRET REVEAL

The Secret Reveal capitalizes on people's desire for exclusivity by making them
feel like they're gaining access to secret, 'insider’ or ‘behind the scenes’ knowledge.
This increases its perceived value and compels them to keep watching.

EXAMPLES:

e Top course creators don't write their own sales pages—they use these
swipe files.

e Six-figure dropshippers quietly use this supplier directory that nobody talks
about.

e Physical therapists use this pillow themselves but recommend expensive
ones to patients.

e Professional athletes don't use foam rollers—they use this recovery tool
instead.

CRITICAL INSTRUCTIONS:

The hook must work through the SECRET REVEAL technique by positioning
information as exclusive or insider knowledge. Be specific and concrete about
what insider information is being revealed and create a feeling of privileged
access to hidden information.



8. THE PAIN MIRROR

The Pain Mirror taps into shared frustrations and struggles. It works by mirroring a
common experience or problem before transitioning into a potential solution. By
describing their exact pain point so accurately, viewers feel understood and
compelled to keep watching to see if there's a solution to their problem.

EXAMPLES:

e Launching a course to crickets after months of work is devastating—but
there's a reason.

¢ Spending significant money on Facebook ads with zero sales feels like
complete failure - but it's fixable

e Waking up with neck pain every single morning makes the whole day
harder, until you know this

e If you're sitting at a desk all day with unbearable lower back pain — keep
watching

CRITICAL INSTRUCTIONS:

The hook must work through the PAIN MIRROR technique by describing a specific,
shared frustration or struggle that makes the audience feel understood and seen.

The Pain Mirror must be emotionally visceral, not just informational. The hook must
make the viewer FEEL the pain in their body - the weight, the frustration, the
desperation. Use sensory and emotional language that recreates the lived
experience of the pain, not clinical descriptions of problems.

e WEAK: "Not having X leaves you with Y problem” (factual, distant)
e STRONG: 'Feeling [specific emotion] when [specific situation] is crushing”
(visceral, deeply felt)

The viewer should recognize their exact emotional experience and think "YES,
that's EXACTLY how this feels." Focus on the emotional and physical sensation of
the pain, not just listing what's wrong.

9. THE SCARCITY ALERT

The Scarcity Alert leverages scarcity and urgency to create fear of missing out on
something valuable, exclusive, or time sensitive. The brain's loss aversion forces
attention, making viewers watch to avoid missing the opportunity.

EXAMPLES:



e This Shopify theme bundle disappears at midnight tonight.

e Only 47 copies of this PLR course package left before it closes forever.
e Only 200 of these orthopaedic pillows left before they stop production.
e Fewer than 50 standing desk converters available at this price point.

CRITICAL INSTRUCTIONS:

The hook must work through the SCARCITY ALERT technique by creating a sense of
scarcity or exclusivity. Be specific and concrete about what they're missing out on.
Make audience feel they might miss out on something valuable.

10. THE URGENT UPDATE

The Urgent Update presents information as urgent, time-sensitive, or newsworthy
happening right now. The brain prioritizes immediate threats and opportunities,

forcing viewers to stop scrolling and watch to learn about the urgent
development.

EXAMPLES:

e Breaking: TikTok just changed their algorithm—affiliate links are being
buried.

¢ Shopify just announced new transaction fees starting next month.

e FDA just approved a new treatment method for chronic knee pain.

¢ New sleep study reveals why most pillows make neck pain worse.

CRITICAL INSTRUCTIONS:

The hook must work through the URGENT UPDATE technique by presenting
information as urgent, newsworthy or time sensitive. Be specific and concrete
about what urgent news or development you're announcing. Frame content as
happening now or recently discovered.

11. THE IN-GROUP

The In-Group directly addresses a specific group of people, making them feel
personally identified. People instinctively pay attention when they recognize
themselves in a description, stopping to see if the message applies to them.

EXAMPLES:

e If you're running a Shopify store under 100 orders per month...



e Attention freelance copywriters charging less than 1k per project...
e |If you sit at a desk for 6+ hours daily and deal with back pain...
e Anyone over 40 dealing with morning joint stiffness needs to see this.

CRITICAL INSTRUCTIONS:

The hook must work through the IN-GROUP technique by addressing a specific
group directly. Be specific and concrete about who you're calling out and why.
Make them feel personally targeted or identified.

12. THE EASY WIN

The Easy Win presents a single, easy-to-implement solution that promises big
impact with minimal effort. It works because the brain is attracted to low-effort,
high-reward solutions that feel immediately actionable, making viewers watch to
learn the simple fix to their problem.

EXAMPLES:

e One simple exit intent popup recovers 25% of lost Shopify sales.

¢ Changing this one Gumroad setting doubles digital product conversions
overnight.

e This shoe insert eliminates foot pain from standing all day instantly.

e Clipping this blue light filter to glasses stops evening headaches
immediately.

CRITICAL INSTRUCTIONS:

The hook must work through the EASY WIN technique by presenting a single, easy-
to-implement solution. Be specific and concrete about what simple fix you're
offering. Promise a low-effort, high-reward outcome.

13. THE REVERSE PSYCHOLOGY

The Reverse Psychology tells the audience NOT to do something or to skip the
content, triggering psychological reactance. The brain’s natural resistance to
being told what to do creates curiosity, forcing viewers to keep watching despite
(or because of) the warning.

EXAMPLES:

o Don't watch this if you're happy with 2% Etsy shop conversion rates.



e Skip this unless you want your online course to actually make money.
e Don't try this kitchen gadget unless you're serious about fast meal prep
e Ignore this if you're fine with smudged glasses every single day.

CRITICAL INSTRUCTIONS:

The hook must work through the REVERSE PSYCHOLOGY technique by telling
people NOT to do something or to skip/avoid the content. Be specific and

concrete about what you're telling them to avoid. Use psychological reactance to
create curiosity.

14. THE CONTROVERSY SPARK

The Controversy Spark states a bold, unpopular, or divisive opinion that triggers
strong emotional reactions. The brain’'s resistance to contradiction forces

attention, making viewers watch to understand the controversial stance being
taken.

EXAMPLES:

e Controversial opinion: Most people shouldn't start a coaching business.

e Unpopular opinion: Kajabi is overpriced compared to this alternative.

e Let’'s address the Vitamin A serum allegations!

e People roll their eyes at posture tape—but it solves what nothing else does.
e Most ergonomic chairs are a scam—this cushion does more for less.

CRITICAL INSTRUCTIONS:

The hook must work through the CONTROVERSY SPARK technique by stating a bold
or divisive opinion. You must: be specific about the controversial stance you're
taking, trigger strong emotional reactions that force people to pick a side.

15. THE CHALLENGE HOOK

The Challenge Hook plays on competency bias by challenging the audience’s
intelligence, knowledge, or skills. By framing content as a test that only a small
percentage can pass, it triggers a competitive reaction. The brain cannot resist
proving itself, forcing viewers to keep watching to see if they measure up.

EXAMPLES:

e Only 5% of Etsy sellers know this listing optimization trick—do you?



e Can you spot the fatal flaw in this Pinterest ad that wastes money?

e 8 out of 10 people hold their phone wrong—are you damaging your
thumls?

e Test: Is your water bottle causing bacteria buildup without you knowing?

CRITICAL INSTRUCTIONS:

The hook must work through the CHALLENGE HOOK technique by presenting a test,
challenge, or question that triggers competitive response. Be specific and
concrete about what is being tested or challenged. Position as exclusive or
difficult to create desire to prove competency.

16. THE FACT BOMB

The Fact Bomb taps into people’s desire to learn something surprising,
counterintuitive, or little-known. By presenting an unexpected fact or myth-
busting insight, it captures attention immediately. The brain is wired to seek new
information, forcing viewers to keep watching to learn the full surprising truth.

EXAMPLES:

o 73% of digital planners never get opened—here's why paper still wins.

e The "best time to post” advice actually kills organic reach on Pinterest.

e Brushing right after coffee actually damages tooth enamel permanently.

e Washing reusable water bottles with soap creates more bacteria than tap
water.

CRITICAL INSTRUCTIONS:

The hook must work through the FACT BOMB technique by presenting a surprising,
counterintuitive, or little-known fact. Be specific and concrete about the
unexpected fact being revealed. It should challenge what people think they know.

17. THE INDUSTRY DISRUPTER

The Industry Disruptor challenges accepted knowledge or industry best practices
that people assume are correct. This isn't about lies—it's about outdated,
ineffective, or misguided conventional wisdom that needs updating. It positions
the message as an authority with better information, forcing viewers to keep
watching to learn what they've been doing wrong.



EXAMPLES:

e Everyone says build a social following first, but one platform converts with
no followers.

e Thelanding page advice everyone follows actually kills conversions for cold
traffic.

e This lumbar pillow ignores everything chiropractors recommend—and fixes
back pain.

e Typical keyboards are designed backwards—this split design is what
actually works.

CRITICAL INSTRUCTIONS:

The hook must work through the INDUSTRY DISRUPTOR technique by challenging
conventional knowledge or industry best/accepted practices. Be specific about
what outdated position or ineffective conventional wisdom you’re challenging.

18. THE FUTURE VISION

The Future Vision makes a bold prediction about upcoming trends, technology, or
behaviour changes. It works because people naturally want to stay ahead of the
curve and avoid being left behind. The brain's need to prepare for the future
forces viewers to keep watching to learn what's coming.

EXAMPLES:

¢ In 3 years, most online courses will be replaced by Al tutors.

e Email marketing as we know it will be obsolete by 2027—here's what's
replacing it.

e Ergonomic office chairs will be banned in workplaces within 5 years.

e Traditional sleep pillows will disappear as cervical support technology
takes over.

CRITICAL INSTRUCTIONS:

The hook must work through the FUTURE VISION technique by making a bold
prediction about the future or changes. Be specific and concrete about what will
change and when. Create a sense of needing to prepare or stay ahead.



19. THE INSTANT WIN

The Instant Win promises immediate, fast results that satisfy the brain's craving
for instant gratification. By emphasizing speed and immediacy, it appeals to
people looking for quick solutions without long waits. The brain is drawn to
immediate rewards, forcing viewers to keep watching to learn the fast solution.

EXAMPLES:

¢ Add this one Shopify app and watch cart abandonment drop within 24
hours.

¢ Change this single setting in Pinterest ads and see clicks double today.

e Wear this compression sleeve and feel wrist pain relief within 10 minutes.

e Apply this posture tape and notice improved alignment in one sitting.

CRITICAL INSTRUCTIONS:

The hook must work through the INSTANT WIN technique by promising fast,
immediate or quick results. Be specific and concrete about what delivers instant
results and the timeframe. Emphasize the speed of the outcome.

20. THE BANDWAGON EFFECT

The Bandwagon effect leverages social proof by showing that many people are
already doing, using, or adopting something. It plays on the psychological
tendency to follow the crowd and avoid being left behind. The brain’s fear of
social exclusion forces viewers to keep watching to learn what everyone else
already knows.

EXAMPLES:

e Etsy sellers are switching to this listing format and seeing sales double
overnight.

e Course creators are ditching long-form video for this teaching method that
gets better completion rates.

o Office workers everywhere are replacing desk chairs with this active sitting
solution.

e Runners are abandoning traditional insoles for this arch support
technology.

CRITICAL INSTRUCTIONS:



The hook must work through the BANDWAGON EFFECT technique by showing that
many people are already doing, adopting or using something. Be specific and
concrete about what the crowd is doing. You must create fear of being left behind
or missing out.

21. THE TINY LEVER

The Tiny Lever contrasts a small, overlooked detail with a massive,
disproportionate outcome. It reveals hidden leverage points where minimal effort
creates maximum results. The brain is drawn to efficiency and shortcuts, forcing
viewers to keep watching to discover the small thing that creates big impact.

EXAMPLES:

e One tiny Shopify checkout field separates six-figure stores from struggling
ones.

e Asingle word change in webinar titles doubles registration rates across all
niches.

¢ One small pillow angle difference eliminates neck pain that expensive
models can't fix.

e Atiny shoe insert adjustment prevents knee damage that surgery can't
reverse.

CRITICAL INSTRUCTIONS:

The hook must work through the TINY LEVER technique by contrasting a small
detail with a disproportionately massive outcome. Be specific and concrete about
both the small detail and the linked big result. Emphasize the leverage point or
efficiency.

22. THE BLIND SPOT

The Blind Spot reveals something that's been overlooked or misunderstood
despite being obvious or right in front of people. It plays on the brain’'s need to
uncover what it's been missing and makes viewers feel they're gaining a new

perspective. The brain cannot resist discovering what it failed to notice, forcing
viewers to keep watching for the revelation.

EXAMPLES:



e Every Shopify store owner sees this metric daily but completely misreads
what it means.

e Pinterest users scroll past this feature every single day without realizing its
power.

e People adjust office chairs all wrong—the lever everyone ignores is the
most important.

e Shoe wearers tie laces the same way for years without noticing the
damage it causes.

CRITICAL INSTRUCTIONS:

The hook must work through the BLIND SPOT technique by revealing something
obvious or visible that people overlook or misunderstand. Be specific and
concrete about what's been hiding in plain sight. Make audience feel they've been
missing something important.

23. THE POV

The POV frames the hook as a specific point-of-view moment the viewer instantly
recognizes themselves in. Instead of explaining a problem, it drops the viewer into
a lived scene using “POV” framing. This bypasses logical filtering and triggers
emotional recognition first. The brain stops scrolling because it feels personally
addressed, not marketed to.

EXAMPLES:

e POV: You open your course platform and see another day with zero lesson
completions.

e POV: You publish a new Reel, check insights an hour later, and reach is
already dead.

e POV: You wake up with lower back pain and immediately know today’s
already ruined.

e POV: You lie on your side at night, stack pillows, and still can't get
comfortable.

CRITICAL INSTRUCTIONS:
The hook must work through the POV technique by placing the viewer directly
inside a relatable moment or scenario.

e Use "POV:" explicitly at the start



e Describe a specific, vivid situation the viewer immediately recognizes
e Do not explain or solve the problem in the hook

e The goal is instant self-identification, not information delivery

e The viewer should think: “That’s literally me.”

24. THE SILENT TRUTH

The Silent Truth reveals information that is rarely discussed or openly shared,
despite being important. It taps into the desire for insider knowledge by exposing
what "nobody talks about.” The brain craves exclusive information others don't
have, forcing viewers to keep watching to learn the unspoken truth.

EXAMPLES:

e What nobody tells Shopify beginners about refund rates until they lose
thousands.

e The part of selling courses nobody mentions—fulfilment burnout after
launch success.

e What chiropractors won't say about expensive adjustments versus simple
pillow changes.

e The truth about standing desks that ergonomic companies deliberately
leave out.

CRITICAL INSTRUCTIONS:

The hook must work through the SILENT TRUTH technique by revealing rarely
discussed, taboo or unspoken information. Be specific and concrete about what
truth is being hidden or not discussed. Position as insider knowledge others don't
share.

25. THE UNFAIR EDGE

The Unfair Edge reveals a hidden advantage that puts people ahead of their
competition or peers. It plays on the desire to gain an edge and level up faster
than others. The brain is drawn to competitive advantages and shortcuts, forcing
viewers to keep watching to learn the advantage they're missing.

EXAMPLES:

e Knowing this Etsy SEO trick puts sellers ahead of 90% of their competitors.



e Using this course template structure gives creators an unfair completion
rate advantage.

e Having this lumbar roll gives office workers an edge most coworkers don't
have.

e Wearing this compression gear gives athletes recovery speed others can't
match.

CRITICAL INSTRUCTIONS:

The hook must work through the UNFAIR EDGE technique by revealing a hidden
advantage or competitive edge. Be specific and concrete about what advantage

is being revealed and who it puts ahead. Position as something that puts people
ahead of others.

26. THE ONE MOVE

The One Move frames success or transformation as being just one decision or
choice away. It creates urgency and hope by making the goal feel immediately
achievable rather than distant. The brain is motivated by proximity to success,
forcing viewers to keep watching to learn what single decision changes
everything.

EXAMPLES:

e One Amazon listing photo decision separates bestsellers from products
that never sell.

e Choosing the right payment processor over the cheapest one determines
dropout rates.

¢ One mattress firmness choice tonight determines whether spines stay
aligned or degenerate.

e Switching to this water bottle material is the only hydration decision that
prevents toxin exposure.

CRITICAL INSTRUCTIONS:

The hook must work through the ONE MOVE technique by framing a single
decision as transformative. Be specific and concrete about what one decision or
choice changes everything. Must frame success as one decision or choice away
and create a sense of proximity to transformation.



27. THE COMMON MISTAKE

The Common Mistake exposes a mistake people tend to make or a misleading
belief that keeps them stuck in their current situation. It works by making viewers
realize that an action or belief is the source of their problems or that they may fall
into a trap without knowing it. The brain’s threat detection system activates when
danger is identified, forcing viewers to keep watching to learn if they're doing this
common mistake that is ultimately sabotaging them.

EXAMPLES:

¢ A common mistake Pinterest sellers make is reposting the same pins
expecting different results.

¢ A common mistake podcast hosts make is spending thousands on their
microphones.

e A common mistake runners make is wearing shoes without this feature..

e A big mistake coffee drinkers make is cleaning their coffee makers but
never descaling them—breeding bacteria.

CRITICAL INSTRUCTIONS:

The hook must work through the COMMON MISTAKE technique by exposing a
common mistake or misleading belief people fall into. Be specific and concrete

about what the trap is and what behaviour causes it. Frame as a mistake that
keeps people stuck.

28. THE OVERLOOKED GEM

The Overlooked Gem reveals something valuable that people dismiss,
underestimate, or completely ignore. It taps into the desire to discover hidden
advantages that others miss. The brain is drawn to finding undervalued
opportunities, forcing viewers to keep watching to learn what powerful thing
they've been overlooking.

EXAMPLES:

e The most underrated Instagram feature for driving sales isn't stories or
reels.

¢ YouTube thumbnails get all the attention, but this overlooked element
drives more clicks.

e Everyone focuses on memory foam, but this ignored mattress layer
prevents pain better.



¢ Gym memberships get the hype, but this underrated stretching tool
prevents injuries faster.

CRITICAL INSTRUCTIONS:

The hook must work through the OVERLOOKED GEM technique by revealing
something valuable that's underrated, overlooked, or dismissed. Be specific and
concrete about what's being overlooked and why it matters. Position as more
valuable than people realize.

29. THE MISSING PIECE

The Missing Piece presents one clear fact or insight, then reveals there's a crucial
missing element that completes the picture. It creates the feeling of an
incomplete puzzle that needs finishing. The brain cannot tolerate incomplete
patterns, forcing viewers to keep watching to get the missing piece that makes
everything make sense.

EXAMPLES:

e Al tools can design logos in seconds—but they can't tell you which one
converts buyers.

e Meditation apps reduce stress temporarily—but miss the breathing pattern
that prevents it returning.

e Orthopaedic insoles cushion feet perfectly—but ignore the ankle alignment
that causes the pain.

e Meal prep saves time during the week—but skips the portion timing that
controls energy crashes.

CRITICAL INSTRUCTIONS:

The hook must work through the MISSING PIECE technique by presenting a clear
fact or insight, then revealing a crucial missing element. Be specific and concrete
about both what exists and what's missing.

30. THE IDENTITY TRIGGER

The Identity Trigger presses on the reader's need to see themselves as a certain
type of person, creating tension between who they are and who they want to be. It
forces viewers to prove their identity by taking action. The brain’s need for self-
consistency forces viewers to keep watching to resolve the identity tension.



EXAMPLES:

e Real digital marketers test copy variations—not just launch and hope for
sales.

e Serious Etsy sellers optimize for search intent—not just upload pretty
product photos.

e Smart travellers pack compression cubes—not random stuffing that wastes
luggage space.

e Committed athletes prioritize recovery tools—not just training harder
without muscle repair.

CRITICAL INSTRUCTIONS:

The hook must work through the IDENTITY TRIGGER technique by defining what a
certain type of person does versus what others do. Be specific and concrete
about the identity and the contrasting behaviours. Must create tension between
desired identity and current behaviour.

31. THE SILENT FEAR

The Silent Fear exposes a worry, insecurity, or uncomfortable truth that people
actively avoid confronting. It brings hidden anxieties to the surface in a way that
demands acknowledgment. The brain's threat detection system cannot ignore
named fears, forcing viewers to keep watching to address what they've been
avoiding.

EXAMPLES:

e Most dropshipping stores fail within 90 days because of this..

e Digital product creators launch to zero sales because of this..

o Desk workers ignore early wrist tingling until carpal tunnel requires surgery
years later.

e People use the same pillow for years while neck curvature creeps in

CRITICAL INSTRUCTIONS:

The hook must work through the SILENT FEAR technique by exposing a worry,
insecurity, or uncomfortable truth people avoid confronting. Be specific and
concrete about the fear and its consequences. Must make the fear impossible to
ignore.



32. THE INTERRUPTION SNAP

The Interruption Snap deliberately breaks the viewer’s scrolling rhythm by starting
mid-thought, mid-action, or mid-contrast. It feels like walking into a conversation
already happening. The brain instinctively tries to orient itself, forcing attention
until context is restored.

This is not curiosity through mystery — it is attention through disruption of
narrative flow.

EXAMPLES:

e No, your email open rates aren’t “normal” for that niche.

e Wait—before you buy another software subscription, look at this.

e Stop. That charger is slowly destroying your battery health.

e Hold on. That backpack weight distribution is why your shoulders ache.

CRITICAL INSTRUCTIONS:

The hook must work through the INTERRUPTION SNAP technique by breaking
expected narrative structure.

e Start mid-sentence, mid-thought, or with an abrupt command
e Create a moment of disorientation that demands re-orientation
e Avoid setup, context, or background

e The hook should feel like an interruption, not an introduction

e The viewer should stop scrolling purely to mentally “catch up.”

33. THE PAYOFF PREVIEW

The Payoff Preview gives viewers a taste that something highly satisfying is
coming soon. It creates anticipation for a specific rewarding moment or result.
The brain craves the completion of anticipated rewards, forcing viewers to keep
watching to experience the promised satisfaction.

EXAMPLES:

e Watch what happens when this Reels posting strategy hits day 7—
engagement explodes.

e See what this LinkedIn profile tweak does to connection acceptance rates
by tomorrow.

e Wait until you feel how this footbed cradles arches compared to standard
insoles.



e Watch how this desk height adjustment eliminates shoulder tension within
one hour.

CRITICAL INSTRUCTIONS:

The hook must work through the PAYOFF PREVIEW technique by previewing a
specific satisfying result coming soon. Be specific and concrete about what
satisfying outcome is coming. Must create anticipation for the payoff moment.

34. THE FEELING PROMISE

The Feeling Promise previews a specific positive emotional state the viewer will
experience if they continue. It makes the good feeling tangible and imminent. The
brain is motivated by anticipated positive emotions, forcing viewers to keep
watching to reach the promised emotional state.

EXAMPLES:

e Imagine the relief when Stripe payments flow in without fighting with PayPal
disputes.

e Picture the confidence of launching a webinar knowing the slides have
built-in conversion psychology.

¢ Feel the instant comfort of your lower back fully supported without
expensive chair adjustments.

e Experience the satisfaction of clear vision without smudges ruining your
glasses every hour.

CRITICAL INSTRUCTIONS:

The hook must work through the FEELING PROMISE technique by previewing a
specific positive emotion. Be specific and concrete about the emotional state
being promised. Must make the feeling tangible and imminent.

35. THE INSTANT RELIEF

The Instant Relief promises immediate escape from current stress, confusion, or
overwhelm. It offers a quick way out of an uncomfortable mental state. The brain
prioritizes relief from discomfort, forcing viewers to keep watching to escape their
current negative state.

EXAMPLES:



e Stop stressing about Shopify apps—this single integration handles
abandoned carts, upsells, and reviews.

e End the confusion about podcast editing software—this tool does
everything beginners actually need.

e Eliminate the morning stiffness panic—this sleep pillow adjustment stops it
tonight.

e Stop worrying about screen time damage—this clip-on filter blocks harmful
wavelengths instantly.

CRITICAL INSTRUCTIONS:

The hook must work through the INSTANT RELIEF technique by promising
immediate escape from a specific discomfort. Be specific and concrete about
what stress is being relieved and how. Must offer quick escape from negative
state.

36. THE PRIVATE EXPOSURE

The Private Exposure reveals a habit or behaviour the viewer does privately and
thought nobody else noticed or understood. It creates instant recognition and
relief from feeling alone. The brain seeks validation and connection, forcing
viewers to keep watching to feel understood about their hidden behaviour.

EXAMPLES:

e Most store owners refresh analytics every 20 minutes hoping sales
magically appeared.

e Course creators secretly re-record the same video intro 15 times before
accepting it.

e People adjust their pillow 4-5 times every night trying to find the
comfortable spot.

o Office workers constantly shift weight between feet at standing desks
without realizing why.

CRITICAL INSTRUCTIONS:

The hook must work through the PRIVATE EXPOSURE technique by revealing a
private habit or behaviour viewers thought was unique to them. Be specific and
concrete about the private behaviour being exposed. The hook must create
sudden self-recognition and make viewer feel understood.



37. THE SNAPSHOT FAILURE

The Snapshot Failure freezes a single, specific moment where things silently go
wrong. It does not explain the system, the cause, or the fix — it spotlights the exact
instant failure happens. This works because the brain is highly sensitive to
moment-based error recognition. When viewers recognize the snapshot, they
stay to understand why that moment keeps repeating.

This is not a story. It is a freeze-frame of failure.
EXAMPLES:

e Your landing page loads.. and visitors leave before the headline finishes
rendering.
e Your automation runs perfectly—except the one step where most users

drop off.
e Your phone slips slightly in your hand, and the crack appears instantly.
e You sit down, shift once, and the chair already feels wrong.

CRITICAL INSTRUCTIONS:

The hook must work through the SNAPSHOT FAILURE technique by isolating a
single, precise moment where failure occurs.

e Focuson one frozen moment, not a process or explanation

e Do not explain why it happens or how to fix it

¢ The moment should feel quietly disastrous, not dramatic

e Specificity matters more than intensity

e The viewer should recognize the moment immediately and think: “That
exact thing keeps happening to me.”

38. THE COST CALCULATOR

The Cost Calculator reveals the hidden accumulated cost of not solving the
problem over time. It triggers loss aversion by quantifying what viewers are losing
daily, monthly, or yearly by not taking action. The brain is more motivated by
avoiding losses than gaining wins, forcing viewers to keep watching to
understand the full cost they're paying.

EXAMPLES:

e Every month without this email software, online stores lose 30% of potential
repeat customer purchases.



e Each week ignoring Amazon listing optimization costs sellers hundreds in
buried search rankings.

e Every night on the wrong pillow adds cumulative strain that becomes
permanent cervical damage.

e Each workday without this keyboard tray accelerates carpal tunnel
development by six months.

CRITICAL INSTRUCTIONS:

The hook must work through the COST CALCULATOR technique by quantifying
hidden accumulated costs over time. Be specific and concrete about what cost is

accumulating and the timeframe. It must trigger loss aversion through
quantification.

39. THE PERMISSION GRANT

The Permission Grant explicitly gives viewers permission to want or do something
they feel guilty about, relieving internal conflict. It validates desires they've been
suppressing or feeling bad about. The brain seeks relief from guilt and internal
tension, forcing viewers to keep watching to receive the permission they've been
craving.

EXAMPLES:

e It's okay to use PLR content templates—original creation from scratch
wastes launch momentum unnecessarily.

e You're allowed to buy pre-made Canva templates—designing everything
custom doesn't prove professionalism.

e |It's fine to use this meal prep container system—elaborate cooking isn't
required for healthy eating.

e You can choose this budget standing desk converter—expensive full desks
aren't necessary for posture benefits.

CRITICAL INSTRUCTIONS:

The hook must work through the PERMISSION GRANT technique by explicitly giving
permission for something viewers feel guilty about. Be specific and concrete
about what permission is being granted and why. Must relieve internal conflict or
guilt.



40. THE VILLAIN REVEAL

The Villain Reveal identifies a specific external enemy or obstacle as the real
problem, redirecting blame away from the viewer. It creates relief by showing
they're not the problem—something else is. The brain seeks to identify threats and
enemies, forcing viewers to keep watching to learn what's really working against
them.

EXAMPLES:

e Etsy's search algorithm is burying handmade products—not seller listing
quality.

e Instagram’s feed prioritization killed reach—not content creator
consistency.

e Basic memory foam mattresses are causing night sweats —not room
temperature.

e Cheap phone charging cables fry battery health over time—not heavy app
usage draining lifespan.

CRITICAL INSTRUCTIONS:

The hook must work through the VILLAIN REVEAL technique by identifying a specific
external enemy or obstacle as the real problem. Be specific and concrete about
what villain is being revealed and what it's doing. It must redirect blame away
from the viewer.

41. THE STATUS ELEVATOR

The Status Elevator shows how something moves viewers up in perceived social
hierarchy or professional standing. It appeals to the desire for respect,
recognition, and elevated position. The brain is hardwired for status seeking,
forcing viewers to keep watching to learn how to climb higher.

EXAMPLES:

e This Canva Pro alternative makes graphics look agency-designed instead
of DIY template-based amateur work.

e Using this webinar platform positions speakers as established
professionals, not Zoom meeting amateurs.

e This leather laptop sleeve signals executive professionalism that fabric
cases don't communicate to clients.



e This stainless-steel lunch container indicates quality-conscious lifestyle
choices, not disposable plastic convenience.

CRITICAL INSTRUCTIONS:

The hook must work through the STATUS ELEVATOR technique by showing how
something elevates perceived status. Be specific and concrete about what status
signal is being elevated and how. Must appeal to desire for recognition and
position.

42. THE TRANSFORMATION TIMELINE

The Transformation Timeline maps out exactly when specific changes happen,
making progress feel predictable and real. It removes uncertainty by showing the
journey with clear milestones. The brain craves predictability and milestones,
forcing viewers to keep watching to see the specific timeline laid out.

EXAMPLES:

e Day I: Upload to Gumroad. Day 3: First sale notification. Week 2: Passive
income stream running consistently.

e Week I: List on Etsy with optimization. Week 3: Organic traffic doubles. Month
2: Consistent weekly revenue starts.

e Night I: Use this sleep mask. Day 3: Fall asleep 20 minutes faster. Week 2:
Sleep quality fully normalized.

e Day I: Attach this monitor arm. Day 5: Neck tension visibly reduces. Week 3:
Daily headaches completely disappear.

CRITICAL INSTRUCTIONS:

The hook must work through the TRANSFORMATION TIMELINE technique by
mapping out specific milestones with clear timeframes. Be specific and concrete
about what happens when. It must make progress feel predictable.

43. THE CERTAINTY ANCHOR

The Certainty Anchor provides one guaranteed, unchanging truth in a confusing
or chaotic situation. It offers stability when everything else feels uncertain. The
brain seeks certainty in chaos, forcing viewers to keep watching to grasp the one
reliable thing they can count on.



EXAMPLES:

e No matter what TikTok algorithm does, Pinterest evergreen content always
drives consistent traffic for years.

e Regardless of economic downturns, subscription box models maintain 70%
customer retention rates historically.

e Whatever diet trends change seasonally, this blender bottle design
prevents protein powder clumping every single time.

e No matter the workspace configuration, this laptop stand maintains proper
eye-level screen positioning always.

CRITICAL INSTRUCTIONS:

The hook must work through the CERTAINTY ANCHOR technique by providing one
guaranteed, unchanging truth amid chaos. Be specific and concrete about what
certainty is being offered. Must offer stability amid uncertainty or chaos.

44. THE CURIOSITY LOOP CHAIN

The Curiosity Loop Chain asks a question that immediately triggers another
question, creating cascading curiosity. Each answer raises a new question,
keeping viewers hooked through muiltiple loops. The brain cannot stop mid-chain
when questions keep multiplying, forcing viewers to keep watching to close all the
loops.

EXAMPLES:

e Why do some Etsy listings get 1000+ weekly views while similar ones get
zero? And why does one specific photo angle consistently win?

e What makes certain landing page builders convert at triple the industry
rate? And why do the most popular platforms completely miss this critical
feature?

e Why do some resistance bands last for years while identical-looking ones
snap within weeks? And which specific rubber compound makes the
crucial difference?

¢ Why do some phone cases protect from six-foot drops while similar-priced
ones crack screens? And what's the hidden material science difference?

CRITICAL INSTRUCTIONS:



The hook must work through the CURIOSITY LOOP CHAIN technique by asking a
question that triggers another question. Be specific and concrete about both
questions in the chain. Must create cascading curiosity through question chains.

45. THE BELONGING SIGNAL

The Belonging Signal shows specific markers or signs that indicate "you're one of
us” to trigger tribal identity. It defines in-group characteristics that viewers want to
identify with. The brain's need for tribal belonging forces viewers to keep watching
to learn the signals that prove membership.

EXAMPLES:

Real Kindle publishers use this formatting software tool, not manual Word

document methods.

e Serious podcasters record with this USB microphone setup, not built-in
laptop audio.

e People who understand hydration science use this filtered water bottle, not
single-use disposable plastic.

e Informed daily commuters use this backpack organizer, not pocket stuffing

and digging.

CRITICAL INSTRUCTIONS:

The hook must work through the BELONGING SIGNAL technique by defining what
"the in-group” does versus what others do. Be specific and concrete about the
belonging signal being defined. Must trigger a desire for tribal identity and
belonging.

46. THE REGRET PREVENTION

The Regret Prevention frames the decision as avoiding future regret rather than
gaining something now. It makes viewers imagine looking back with
disappointment at their inaction. The brain's fear of future regret is more powerful
than desire for current gain, forcing viewers to keep watching to avoid the regret
scenario.

EXAMPLES:

e In six months, successful Etsy sellers will wish they'd invested in this SEO tool
today instead of waiting.



e Next year, profitable affiliate marketers will regret not learning this link
tracking system while competition was low.

e Infive years, people will wish they'd switched to this ergonomic mouse
before nerve damage became permanent.

e Ten years from now, smartphone users will regret ignoring this screen
protector technology and paying for repairs.

CRITICAL INSTRUCTIONS:

The hook must work through the REGRET PREVENTION technique by framing future
regret for current inaction. Be specific and concrete about what regret is being
prevented and when. Must make viewers imagine looking back with
disappointment.

47. THE EFFORT MULTIPLIER

The Effort Multiplier shows how small current effort compounds into
disproportionate future results over time. It makes the math of compounding
visible and tangible. The brain is motivated by efficient leverage and compound
effects, forcing viewers to keep watching to see how small actions multiply.

EXAMPLES:

e One hour setting up this Teachable course template today saves 200+
hours of technical troubleshooting next year.

e Fifteen minutes learning this Amazon keyword tool now creates search
visibility that compounds for 18 months straight.

e Five minutes daily using this foam roller prevents years of chronic muscle
tension and expensive physical therapy.

e Two minutes adjusting this desk lamp positioning daily prevents decades
of cumulative eye strain and vision deterioration.

CRITICAL INSTRUCTIONS:

The hook must work through the EFFORT MULTIPLIER technique by showing how
small effort compounds into large results. Be specific and concrete about the
small effort and disproportionate outcome. Must make compounding math
visible and tangible.



48. THE HIDDEN COST EXPOSURE

The Hidden Cost Exposure reveals the non-obvious price people are paying for
their current approach. It uncovers costs beyond money—time, energy,
opportunity, health. The brain responds to newly revealed costs it didn't see
before, forcing viewers to keep watching to learn what hidden price they're

paying.
EXAMPLES:

e Free Wix templates cost nothing upfront but lose thousands in conversion
rates from slow mobile loading speeds.

e DIY graphic design saves money initially but costs 10 weekly hours that
could actually grow the business.

e Cheap phone chargers save dollars today but cost hundreds replacing
fried batteries and damaged charging ports.

e Basic office mice cost less initially but create years of accumulated wrist
strain leading to surgical interventions.

CRITICAL INSTRUCTIONS:

The hook must work through the HIDDEN COST EXPOSURE technique by revealing
non-obvious costs beyond money. Be specific and concrete about what hidden
cost is being exposed. Must uncover time, energy, opportunity, or health costs.

49. THE SIMPLICITY CONTRAST

The Simplicity Contrast compares the unnecessarily complex "normal” way versus
the surprisingly simple alternative. It reveals how much easier the solution
actually is. The brain seeks efficiency and simplicity, forcing viewers to keep
watching to learn the simpler path they've been missing.

EXAMPLES:

e Most online stores use five separate apps for cart recovery—this one
integration does everything in three clicks.

e Typical video editing workflows require 12 different steps—this software
condenses it to four without quality loss.

e Standard meal planning involves spreadsheets and calculations—this
container system solves portioning through colour coding.

¢ Normal cable management requires zip ties and mounts—this single dock
organizes everything automatically.



CRITICAL INSTRUCTIONS:

The hook must work through the SIMPLICITY CONTRAST technique by contrasting
complex versus simple approaches. Be specific and concrete about both the
complex way and the simple alternative. Must reveal how much easier the
solution actually is.

50. THE MOMENTUM PROOF

The Momentum Proof shows evidence that change is already happening for them
or others, not just theoretical. It makes progress feel real and already in motion.
The brain is motivated by existing momentum rather than starting from zero,
forcing viewers to keep watching to see proof of movement.

EXAMPLES:

e Thousands of Redbubble sellers are already switching to this mock-up
generator—adoption is accelerating weekly.

e LlinkedIn creators who adopted this content scheduler six months ago are
now dominating their industry feeds.

e Early adopters of this blue light blocking technology are posting their sleep
improvement data across review platforms.

e Remote workers worldwide are replacing expensive Herman Miller chairs
with this alternative and sharing posture transformation photos.

CRITICAL INSTRUCTIONS:

The hook must work through the MOMENTUM PROOF technique by showing
evidence that change is already happening. Be specific and concrete about what
momentum exists and who's involved. Must make progress feel real and in
motion.

END OF TECHNIQUES






